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Tourism is an important sector in the Kenyan economy. 
Current performance drivers of the sector are mea-
sured using international visitor arrivals as well as 
international conferences held. 

The tourism sector has borne the biggest brunt due to 
the negative effects of COVID 19 especially due 
depressed numbers of international visitor arrivals as 
well as international conferences. 

Although it’s very important to focus on selling Kenya to 
the international market as a tourist destination and 
rightly so due the sector’s importance to Kenya being a 
major economic pillar under Vision 2030 and contribut-
ing 10 percent to GDP, similar efforts must be made to 
sell the same to Kenyan citizen residing in Kenya to:

1-Manage risk of over reliance on traditional western  
markets
2-Generate extra income
3-Foster sense of ownership hence mainstream con-
servation of natural resources

The recovery and growth of the sector is critical to 
SMEs operating in the sector such as tour operators, 
owners of facilities among others as well as SMEs 
linked through backward and forward value chain 
linkages.

Viffa conducted its second edition 
exploratory survey to establish the 
demography, taste and preferences 
of local tourist with the aim of 
providing market intelligence to 
SMEs operating directly in the 
sector as well as SMEs linked both 
forward and backward to the sector.
The objectives of the survey are;

1-Establish demography of local 
tourist
2-Establish travel patterns of local 
tourist
3-Establish income levels of local 
tourist

Study 
Methodology

Study 
tool

Online & 
Telephone 
Survey

Sample 
Size

127

Sample 
Design

Purposive {Counties;
Nairobi, Kajiado, 
Machakos, Kiambu, 
Kisumu, Mombasa, 
Nakuru}
Random {Within 
counties}
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Results
Age Distribution

18-25 Years

4

87 percent of local tourist in Kenya are between 
age of 26-45 Years while foreign tourist (1st 
Quarter 2019 according to Tourism Research 
Institute quarterly sector performance in similar 
age bracket was 67 percent.

Similarly, local tourist of over age 50 years 
constituted 7 percent of tourist while foreign 
tourist for the same age bracket was 20 percent.

Based on the emerging youthful demographics 
of local tourist; relevant outreach efforts must 
be made by sector players by understanding 
their customer journey or through a customer 
empathy map analysis

Comparison of age distribution between 
local and foreign tourist 
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Consideration when selecting place to travel 
to in Kenya
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Purpose of Travel comparison between local and foreign tourist

Adventure

Local Vs Local Tourist Purpose of Travel Analysis
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Source: Foreign Travel Data | Tourism Research Institute | Quarterly Tourism Performance Report 2019 Q1
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Consideration for selecting a speci�c destination

Destination discovery sources
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Price &
 availablity 

of credit

Quality of 
Service

Reviews of 
desitnation (Online

 & Referals )

State of infrastrucure 
( Leading to destination

 )/ Ease of access

Security 

Refferal from Family & Friends1

Destination Website & Social media 2

Government Agency websites & social media pages 
(e.g Kenya Tourism Board-Magical Kenya)
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Social media influencers4
..........................................................................................
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..........................................................................................

..........................................................................................

..........................................................................................
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Advertisment on mainstream media (TV-Radio)5

Online Research 6



Preferred means of transport to travel destination

Annual travel budget to preferred destination(Ksh)
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Boat Plane Train M. Vehicle 
(Public & 
Private)
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Frequency of travel to preferred destination

Preferred A�raction 
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Respondents who travelled both monthly and quarterly were mostly involved in 
business travel

15 percent of respondents indicated an affinity to take advantage of off peak season 
in most destinations which is correlated with low foreign tourist inflow so as to take 
advantage of low prices
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Preferred Accommodation Type

General Sentiments 
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Action to promote
local tourism in 2021

Lower Prices of 
destination for 
Local Kenyans

Targeted promotion 
about avaialble 
destination to local
 Kenyans

Ease access to 
destination through
bundled offers
(Accomodation 
& travel inclusive)

1

2

3

Trip Advisor
last seen today at 13:25

Type a message

5:20 PM

5:20 PM

5:18 PM

5:18 PM

Local tourism preserves 
local culture

Tourism creates job 
opportunities to local 
businesses and residents

5:18 PM

Local tourism increases 
knowledge and 
appreciation of national 
natural assets by local 
residents

True

Exactly
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